
Advertiser: Computer 2000

Service Advertised: HP Quad Core Servers

Media Used: MicroScope magazine

Campaign details: Various – full page to quarter (25 
insertions)

Advertising dates: 19th November 2007 – 26th May 2008

Campaign objectives: 
Raise awareness of HP Quad Core Servers

Reinforce HP servers’ positioning as a server which gives 
increased performance, is powerful and easy to control.

Research Methodology: 
Over 200 interviews with IT professionals: 
- stage I took place after first advert (November 2007) 
- stage II took place after 25 adverts (June 2008)

Case study 8: Background (building awareness)

http://www.computer2000.co.uk/index.asp


Case study 8: Key findings (building awareness)

29%

57%

Stage I    (After first advert) Stage II   (After 25 adverts)

83% recall seeing advertising for HP servers
in the last 4 months

The proportion who 'definitely' recall seeing 
the ad during the campaign rose by +17% 
points from 13% at Stage 1 to 30% by the 
end of the campaign.  

The ads with the highest recall had strong 
visual imagery

The ad campaign was successful in 
communicating the powerful/high 
performance of HP servers

(Base:  IT professionals)

Seen any of the ads
(over the campaign period)
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